
 

 

 

Stakeholder Outreach Report 

November 2022 
 

DIGITAL/ONLINE 

 
WEBSITE 
November Top 5 Pages (excluding homepage) 
1. MAGSA EQIP NRCS WaterSMART Funding 
2. Aquaterra Water Bank 
3. About Page 
4. GSP Portal 
5. McMullin Expansion Project 
684 total website views. 
 
Website Work Conducted: 
→ Routine website updates and maintenance 
 
Website Articles 

• 21 articles published in 2022 

• 1,019 total views 
 
 

SOCIAL MEDIA  
 

TWITTER @McMullinAreaGSA 
Gained 4 new followers 

 
 

LINKEDIN 
Gained 21 new followers  

 

 
INTERESTED PERSONS & OTHER E-UPDATES  

Date Email Topic #of recipients Open Rate Click-thru Rate 

11/2/22 
EQIP Grant Application Deadline is December 9th (for first funding 
cycle) 421 46% 3% 

11/4/22 EQIP Drop-Off Event TODAY @ Kerman Community Center  420 41% 1% 

11/15/22 November MAGSA Updates💧  414 47% 4% 

11/16/22 
FINAL EQIP Drop-Off Event this Friday @ Kerman Community 
Center  420 43% 2% 

11/18/22 FINAL EQIP Drop-Off Event TODAY @ Kerman Community Center  420 40% 1% 

Total Interested Persons Contacts: 367  

https://conta.cc/3fAzr5f
https://conta.cc/3fAzr5f
https://conta.cc/3T2p8ol
https://conta.cc/3O5YzOl
https://conta.cc/3GjzVrp
https://conta.cc/3GjzVrp
https://conta.cc/3As1ZFi


 

SPECIAL CAMPAIGNS AND EVENTS 
 

OFR University 
 

• Held OFR-U Workshop #1 & Field Trip November 10th at Terranova Ranch 

• 20 participants in Cohort Zero 

• Launched Google Classroom page, home to all OFR-U resources  

• Filmed three educational videos with OFR expert, Phil Bachand 

• Workshop #2: Site Selection 
o December 15th & Kerman Community Center 
o Guest speaker, Eric Warren with Central Valley Water Board  

 
 

 



 

 
EQIP Grant Application Drop-Off Events 
• Held total of four EQIP Drop-Off events in Kerman 

• NRCS met with about 20 landowners at Drop-Off events 

• Strengthened relationship with USDA and NRCS 

• Spread awareness about EQIP application process & MAGSA-
recommended projects 

• “It was clear that the Drop-Off events had a very positive impact on the 
turnout rates for the MAGSA Watersmart program. Producers were able 
to have all of their questions answered and have all of the resources available in a single location. My colleagues 
and I received significantly more calls and emails about the MAGSA program than “normal”. Most, if not all, of 
the calls and emails related to MAGSA Watersmart mentioned the MAGSA marketing materials. Producers who 
came to the outreach event seemed to understand the EQIP application process, the forms required, and the 
information NRCS/FSA needed to make them eligible.” ~Mikhael Kazzi, NRCS 

 
Launched “MAGSA Features” Series 
 

• MAGSA launched a new feature series highlighting 
groundwater sustainability through the voices of 
growers, experts, and leaders 

• “MAGSA Features” will be published on website and 
distributed through email & social media 

 
 

UPCOMING OUTREACH 
 

• MAGSA Vision 2023 event 
o January 24 or January 25 
o Participants will join virtually 
o All speakers will be together in person (if 

possible) 
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